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Although the text has some 
sense of vertical alignment, its 
letter spacing is uneven and the 
layout is completely asymmetri-
cal. Letters are stacked right 
next to each other and various 
font sizes are used to create this 
almost eclectic composition. 
The letter “n” takes up an entire 
column on the right side of the 
page, while the words “perfume” 
and “budokaaaaaaaaaan” are 
scrunched together. For in-
stance, the letter “r” touches the 
letter “f”, while other letters are 
stacked on top of each other 
like the letter “m” and “e”. The 
thin, elongated font and bright 
colors make the text easily vis-
ible and workable. 

AsymmetriCAl lAyout: 
Perfume’s Perfume 
BudoukAAAAAAAAAAn!!!!!
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Creating the text using a grid system is clearly evident for this piece. 
The text is made up of light grey circles, arranged on the grid, which 
is comprised of several yellow circles. Having contrasting colors 
makes the text easily definable and geometric. Spacing between is 
letter is very even as each letter is spaced only circle apart from one 
another. Furthermore, the band’s name helps to draw attention to 
the much smaller album title, since both are placed near the bottom 
right corner of the cover. 

BitmAP:
CAPsule’s Cutie 
CinemA rePlAy

The logo for the Decibel Outdoor Festival is highly creative yet 
simple in its design at the same time. A lowercase “d” and an up-
percase “B” are created using a single thick line. The line creates a 
unique shape that may not seem to be letters, but take a second 
look and both can be seen in the logo. The line itself is very geo-
metric, and the letters themselves are abstract. Additionally, the dark 
color of the logo itself stands out on the bright yellow background.

text As imAge:
deCiBel outdoor 
logo
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The font for this album cover is extremely bright, filled with a variety of 
color and uses minimalistic text. None of the letters have holes in them, 
such as the “o’s”, “f”, and “r” but are extremely lively due to the variety 
of color each letter has and their blocky yet contoured font. Due to their 
blocky nature, the letters are given a three-dimensions, which make them 
almost pop off the page and give a sense of fun and excitement to the 
white background of the album cover. There is more emphasis on the title 
due to its larger font size and its placement behind the album title. 

Bold And BrigHt:
m-flo’s CosmiColor

The font in this album cover emulates the hand drawn graffiti for 
the title. The choice of red as the font color immediately draws the 
viewer’s attention toward the title amid the white background and 
greenish center of the cover. The font itself is very asymmetrical, as 
each letter gets a bit thicker than the last. For instance, the Z and 
A are much larger than the R and G. Letter spacing is very tight, as 
several of the letters blend into each other as if a graffiti artist took 
very few breaks while drawing the letters.

grAffiti:
gorllAz’s self 
titled AlBum
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Both the text and photos are laid out to create a clear grid 
structure. The text itself is aligned in a vertical fashion and lines 
up with the edges of the photos that its underneath. Similarly 
the photos on the page are aligned with one another even 
tough there are many different shapes and sizes. The first half 
of the page features the title and header aligned on the same 
level and the vertically placed descriptions beneath each 
photo. This vertical alignment continues to run down the page 
and is divided horizontally by a white line. 

The layout of the page uses 
both horizontal and vertical 
alignment to create a mini-
mal, clean, and easy to read 
page. Titles for the items on 
the page are aligned verti-
cally with a heavy typeface, 
while the text describing each 
item is horizontal and uses a 
smaller and thinner typeface. 
The page is divided into two 
columns and the alignment of 
the text and items is asym-
metrical.  Items overlap the 
dividing line, and the text 
boxes do not line up perfectly 
nor do they all use the same 
width. However, both the title 
and text are use vertical and 
horizontal alignment.

VertiCAl And HorizontAl Alignment:
surfACe mAgAzine

grid lAyout:
surfACe mAgAzine
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This features a variety of hand drawn fonts. The main body of text 
in the ad emulates text drawn from chalk and is arranged in a very 
loose, carefree manner. The text looks like its been drawn by hand 
due to the letters not being filled in completely and the various 
drawings and doodles that are on the page. The hand drawn text 
is further encapsulated by  the blue copy on the page, which looks 
like it has been drawn with blue ink. 

This Fage ad put emphasis on the 
color red throughout due to the 
ad being about strawberry yogurt. 
The words “luxury”, “split color”, 
and “split from the ordinary” are all 
in red font to emphasize how the 
container is split, with one side 
holding yogurt and the other the 
strawberries. In addition to empha-
sizing certain colors, certain por-
tions of text use different typefaces. 
Luxury for instance, uses a thin, 
all caps serif font while the text for 
“split color” and “split from the or-
dinary” use an call caps  and bold 
version of the copy text. 

emPHAsizing fonts 
tHrougH Color:
fAge

HAnd drAwn text:
AmeriCAn sPirit
NNNNNNN NNNNNNNN NNNNNN
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The ad for this website uses a vari-
ety of eye-catching fonts arranged 
in a very casual manner. The title  
“I MEAN…WHAT!?!”, uses a very 
thin serif font, while all of the quotes 
don’t. Each person quoted has their 
own unique font, which gives each 
quote more personality and flavor 
than if they were all the same, in 
addition to using black, grey and 
white font colors. Along with the 
variety of font choices, each quote 
is arranged as if they had been cut 
out of an article and pasted onto 
the page, due to the very skewed 
placement of the texts and back-
ground colors for each quote. 

different tyPes of fonts:
imeAnwHAt.Com

This section is clearly divided along 
both vertical and horizontal lines, 
which creates hierarchy.  The up-
per section had a bold typeface 
title and then a thinner text under-
neath, which is arrange horizontally 
across the page. Below that are 
thin vertical columns, which point 
to text and images. The next sec-
tion separated by a bold black 
line, use the same style vertical 
columns and horizontal title text as 
the upper portion of the page. The 
hierarchy comes from the bold title 
and horizontal text at the top. After 
that the vertical columns are read, 
followed by the lower section that 
is divided by the black line. 

HierArCHy: 
gQ tHe london PAge
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Letter spacing is a very important element in 
this ad. The letters are placed as if one is over-
lapping the other, as small sections from letters 
that are overlapped are cut out. The text itself 
is mainly horizontal, but a few vertical elements 
are thrown in as well. The words “and/or” are 
placed vertically and very close to the rest of 
the font, which is in yellow. This close spac-
ing effectively breaks up the main body of text 
into three parts. Even though the text overlaps 
and the letters are right up against each other, 
it is still clearly readable due to the two color 
choices and placement of the “and/or” text.  
Additionally, the text is all arranged left.

Close letter sPACing:
HAVAiAnAs
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fonts used:

Andale mono

Helvetica neue lt std

Paper stock:

finch fine Color Copy

Bright white
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